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These are the concepts of Safari magazine:
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Safari proposes “rich and chic” casual fashion,dressing well in inconspicuous ways as Brad
Pitt, Hugh Jackman or any other fashionable Hollywood celebrities do. That is the real mature
fashion,not like unrefined,showing off-style.
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A saccessful man can take long trips to overseas luxury and hideaway beach resorts, several
times a year,Away from daily life,just enjoying the time to do nothing...and to go to
surf,sometimes.That is the ideal way of life for men.
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It is quite natural that as you grow older,you get wrinkles,sports or lose your hair.Not trying to
be younger by force,but changing aging into personal charm:That is the Safari style of
anti-aging.
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Safari promotes the fashion based on the L.A. style,in which denim is frequently used.Plus
jacket or white shirt/T-shirt are neat and tidy,more like Hollywood celebrity’s style,the model
of Safari’ s fashion.
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Going to the seaside on weekends to enjoy surfing with easy companions,and to take a drive
with the precious lady......the sea is necessary for a Safari-man’s life.
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Safari’s high response rate is increasing its popularity.
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Safari proposes well-refined coordinates based on celebrities’ style, and a confortable lifestyle having a sense of luxury and sports.

The magazine has a definite and concrete philosophy so that readers can see a really clear picture of “Safari world” .
Thus, they make a direct response to an article and a product on pages whether it is editorial or tie-up.

That is what Safari is really made of.
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Fasdionn Q7237

® ELIBHDT S vV AORVWEHEDAIC 600

More than 600 inquiries per month were there to the T-shirt a cerebrity wears.
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1000 T-shirts picked up on pages have been sold out.

® TS5 FREADHVWEHEDAIZ 100 #

More than 100 inquiries were made for the feature pages of top-brands.

A custom- made leather jacket has been sold out.

An accessory plcked up on regular publicity pages has been sold out at a shop in Aoyama.
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A denim jeans introduced on tie-up pages in a “denim issue” has been sold out, number of 2000.
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Readers formed a long line in front of a shop in Omotesando Hills to buy a picked up item on pages.
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A jeans featured on regular publicity pages has been sold out.
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A 10 million yen-watch featured on pages has been sold.
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A pair of watches 1.6 million yen per each introduced on pages have been sold only in Kansai area.
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A watch of a half million yen picked up on pages was selling like hotcakes.
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A watch introduced on tie-up pages has been out of stock and waited for arrival.
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4 electric cars 10 million yen featured on tie-up pages has been sold.
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Official online store [ Safari Lounge ].

"Safari" seeking a luxury and sporty lifestyle In response to the needs of readers, we sell carefully selected
products, centering on popular brands introduced in the magazine. Because it is a site composed of members
who have a world view with easy-to-imagine image of "Safari", very highly purchasing members are gathered
and the response to published items is very high It is a feature.
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Mainly 30s with high disposable income
and strong consumer sentiment such as
company managers and medical staff .
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